ure of Sea




Paid and organic
search results will
become increasingly
integrated.

Anticipating needs
with predictive
search will get more
sophisticated.

Al tools will enable
acceleration in the
industry and make it
more competitive.



Trend #1:

From Fragmented to Integrated Search

Paid and organic search results will become more
integrated. Search features of all kinds will be more blended
for a seamless searcher experience.



Generative Al will synthesize answers and
features to defragment the search experience.

plawsing to hike kilimanjaro with a 1)-year-old what sheld i know?

Searchirg for hilking bilimanjaco with & 10-year-old

Generating answers for you

GO-OCJ:'C hiking backpack for kid

Clmbing Kilimanjaro with kids is possible, byt it is important to be aware of e rsks and challenges

involved. The minimum age 10 summil is set by the Kilmanjaro National Park authorities, asd it is O o "
usually 10years old ' . However, it is advisec against rushing into this trek with a chid due 1o the risks

of trekking ot sltitude " . Therefore, it ks mpontan 10 ensure el your chld is up 10 the chalenge and Some brands make hiking backpacks specifically for childran

has a 3ood general level of fiiness, attained from beirg ewolved iy aports or oing on regulsr family and teenagers. They can come with features such as adustable

walke ! attachments, simple pockets, and zipperad compartments that

are designed with children in mind. When choosing a hiking
It s als0 Importan 1o choose the right route and guide. Longer Itineranes that allow extra time for backpack for kids, vou con consider the follow ng factas
occlimatizotion oeo recomrmended | You shoulc 0lao foctor in ough tme 1o odjust 1o the oltitude

" » Adanrabiiey Nackpw by » :
ard ensura that everyone is clear heforehand on the malities of spending fiveplus days cn 'he mountain . Y ¥ Vg
IO

Why does this trend matter? SR
- Google’'s new Search Generative Experience will offer more complete e —— =

answers. Engines will synthesize content from websites, social media,
commerce, and other digital spaces to generate fully crafted responses to

people’'s questions — all without requiring a click to a website. “We're entering an era of complex,

. Users will “search forward” in conversational streams instead of conversational queries. Searchers will '
expect engines to parse through this l

searching, backtracking and searching again to complete complex tasks.
and understand these nuanced,

This lightens the cognitive load for the searcher as the conversational
search tool keeps building on previous answers.

ambiguous and multi-step requests.”

Te
- Google is testing alternating organic and paid listings on the search R

a Heather Physioc
engine results page instead of keeping them in distinct sections. More ad : Chief Discoverability Officer
formats are expected, including a hybrid of search and display ads.




Optimizing and connecting digital assets will be

essential to maximize visibility.

What impact will it have on brands?

Answers are no longer pulled only from website content, but sources across the
web. This can include the brand's owned assets like social, video, and local content, but
it can also draw from press, user-generated content, and anything found online.

The connections between digital assets and channels will become more essential.
Channels will be less effective in silos and more effective with a coordinated effort.
Website rankings and traffic will still be important, but won't be the only measure
of search success. Visibility and discoverability will be measured across different
search platforms and features.

Attribution will become more complex as search results become more blended and
the lines between digital channels continue to blur.

How should marketers respond?

Think holistically about all the digital assets and information that can be returned in
integrated and personal search results, not just the website.

Optimize the full digital portfolio for search, from the website to social profiles to
video channels, rather than focusing only on individual landing pages.

Expect more emphasis on audience signals. Google's Performance Max is an
indicator of what's next, moving beyond keywords alone and expanding ad formats.

/ Searching for. language spoken in tulum

W’ Searching for: things to do in tulum

Searching for. best time to visit tulum

/. Generating answers for you.

Sure, | can help you with that! Here are some tips to get started

1. Best time to visit: The best time to visit Tulum is between November and December when the
weather is pleasant and the hotel prices are reasonable, Avoid visiting from January to March if
you're concerned about crowds

2. Language: Spanish is the most eammanlv enakan lanouana in Tudum: althasah manv Mava sneakaers

- g - 4
are also present in the area Generative Al s experimental. Info guality may vary. Learn more |

3. Things to do: Tulum has a lot

Here are some substitutes for heavy cream in baking: -
cenotes. You can also enjoy 1

Biosphere Reserve * * * « Evaporated milk: Can be used in a 1 ratio 231,20
) - « Coconut crear Has a similar consistency and can be whipped « Can you
| hope this helps! Let me know if substitute 8 Subatitut
« Mik and cornstarch: Creates a similar consistency and has fewer calorkes and less anything for e ,_N'W
fat "‘"f”y Croam That..
whipping
« Mik and butter: Adds extra fat tomilk creamina Dec2. 20
« Silken tofu: A vegan replacemant that adds protein . QO quons ol

o Greek yogurt and milk: Blend equal parts to thin out the mixture  «

=\ g « Hall and ha'f: Adds richness without being 100 heavy
‘ « Cashew cream: A rich and creamy alternative
1

Tanxah Park Five Canoles
Adventure Tour From Tulum

o Coconut mik: Has a simiar consistency and can be usad in most cases

viator.com "1 Other substitutes include: -
40/5 Ak ki 129) &

$150 « Plant based mik

o Full fat coconut rmilk

Leam more: 1 travel usnews com

Heavy Cream Substitutes

™ -

-
\;’ - .
»
z 2
HEAYY or for whipped,
CrEAM 2/4 cup milk V3 cup butter
an egual amount of ‘ . 1 Cup heavy cream substitute
 What does heavy Cream GO in Daking? - What if » recipe Calls for mik but | only have Peavy cream? S Can 0oconut mik sL.bs

help me plan a trip to tulum.

Hoavy Cream
Sabstitute -
Soatuda...




Trend #2:

From Reactive to Predictive Results

Search engines like Google have always aimed to anticipate
and answer searcher needs. Now developments in Al are
making it more personal and predictive than ever.




Search results will become more personalized,
and more predictive.

Why does this trend matter?

- Search engines will get smarter about predicting the needs of searchers before they Herb Garden Planters That Wil Let iptiimlobeabai i

You Cling to Summer a Little Longer You Cling to Summer a Little Loagec Herb Garden Planters That Will Let

ever type in the search bar, based on data points it has about users and their past ' °
search behaviors. | ; ‘

You Ching to Summer a Little Longer

- Natural language processing will be at play as search engines learn what users
respond to and leverage browser history to serve visual Al-generated results that are
more likely to see engagement.

More bke t1hat coming your way

- Google's Discover will use every piece of information it can get about a user to deliver
personalized results and anticipate searcher needs. It will anticipate and integrate data

points key to a user’s life — like travel plans, weather, and calendar engagements all “The content and information that predictive search

seamlessly threaded with content. provides will be so useful and personal that we will likely
see greater adoption of users seeing beyond the
creepiness, and embracing the benefits that come with
personalized Al experiences.”

M ALYSSA MURFEY
( Organic Search Leader




Reaching people in searcher mindset moments

will be essential to anticipating and answering.

What impact will it have on brands?

Google products will lead searchers to discovery as is demonstrated in Google Maps' new
Al features, which allow users to search via pictures and discover new places aligned to their
interests.

- Ecommerce could see a large lift in product inventory search as Google integrates more

commerce features into search results. This could improve user experience, quicken
conversions and increase user loyalty across multiple channels where sites are able to achieve
scale in communicating their site assets to Google effectively.

Neglecting to optimize digital assets beyond the website will put brands at a discoverability
disadvantage. The more optimized and connected the portfolio, the more easily the brand can
be returned in relevant search experiences of all kinds.

How should marketers respond?

Embrace Al technologies responsibly to speed up manual tasks like organizing, synthesizing
and analyzing data to arrive at insights faster. Experiment safely with proprietary data and
new Al technologies.

Consider touch points across the full end-to-end search journey to ensure that a brand's
ecosystem is poised for rapid acceleration of the data points Google pulls into search results.
Incorporate vector and semantic search into your strategy to ensure that Google can
understand the various content and media of a site to dynamically serve results.

4:12
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Trend #3:
Al Will Enable Acceleration in Search

Artificial intelligence tools and capabilities will automate
many manual search tasks — a powertful tool for brands ..
and competitors. Initially, it will create a flood of low-quality
noise to break through.




Al tools and capabilities will accelerate search
work that has been manual for decades.

Create a new unique version of this product description for a 8" walk-behind trencher for rent:
This walk-behind trencher is the ideal tool for various light trenching applications. Great for
phone, cable TV and electrical work, as well as plumbing and irrigation, this trench digger rental

is powered by a reliable hydrostatic drive for easy operation. This unit is gasoline-powered and
has a dig depth up to 30". Manufacturers include brands like Vermeer, Barrettc and Ditch Witch.

Introducing the 8" walk-behind trencher rental - the perfect solution for all your light trenching

- needs. Excelling in tasks such as phone, cable TV, electrical installations, plumbing, and irrigation
Why d OeS t h IS t I"e n d m Cltte I‘? projects, this versatile trench excavator offers a seamless experience. Equipped with a
. . dependable hydrostatic drive, operating this gasoline-powered machine is a breeze. Achieve
* Al'Powered tOOIS can automate mClnY tCISkS, freelng UP ma rkete rs' time to fOCUS digging depths of up to 30" with confidence, knowing you're backed by renowned manufacturers

like Vermeer, Barretto, and Ditch Witch. Rent this exceptional walk-behind trencher today and
make your trenching projects a success.

content platforms analyze vast amounts of information, identifying patterns and @ O S 0 B

on higher-level strategy and innovation. Al-powered algorithms and generative

trends to influence more effective marketing strategies.
« Competitors have access to these tools too — and they will be using them to pick
up speed. What will set you apart is how you leverage these tools. Time saved by "We're already applying and refining Al tools and
automating keyword analysis or generating drafts can be used to explore other tools technologies to develop high-quality, relevant — and
that can help scale your business, including translation and gathering review accurate — content at scale. But it begins and ends
intelligence. with real human expertise and authority.”

« Because so much content will sound the same, it will initially be more difficult to

i . : KARLY CAYLOR
compete because of the volume, and yet easier to compete if you actually put in

Performance Content Leader

the work. As searchers see more Al-generated content they will more easily identify

language patterns. Search engines will continue to evolve and identify these patterns,
as well.

Sources: Forbes


https://www.forbes.com/sites/adrianbridgwater/2023/01/12/the-real-time-ai-data-race-is-on/?sh=620a14fa4c24

Scale and misuse of Al will lead to greater
competition and more crowded search results.

y (b sse_brad-maich us 2071121 x < Al tools ca-n be used to ac-celeraFe .
data analysis and reduce time to insight
What impact will it have on brands?
- Search engines will see a flood of low-quality content and search tactics initially @ oerm o ——
as people take advantage of the new technologies. Expect engines to push et o Tt | Gt -
updates more frequently as they adapt their algorithms to prevent this misuse. .
- As Al evolves to receive and understand real-time data, searchers will continue .
to expect and demand that all information attached to your brand is 100% ‘I'
accurate.
How should marketers respond? st
. As this technology evolves, so must we; testing, learning and pivoting when o e
necessary. e
- Align brand strategy, goals, and concerns to use Al effectively; create detailed
prompts, and scan outputs for inaccuracies. L
- Don’t fall for poor scale tactics that will be a waste of your time and can even do :\‘,’:r'tqu;'lift‘;f_Ci*t‘,:Zpr::i:kesg'r“:efjc‘;:te‘;;'i{‘L"pi‘;:l?:;tz D
more harm than good when you get penalized like creating content designed to O B
steal traffic from competitors. L R -
- Follow the users, always. The algorithm learns from and adapts based on user ,.“ D

behavior. If you follow the algorithm, you'll always be a step behind.

« Be familiar with what Al platforms are using algorithms that understand real-time
or the most up-to-date data.




2024 Vertical Trends in Discoverability

Discover what your brand should care about next year in
commerce, health, B2B, travel & tourism, and automotive.



3 Discoverability Trends Commerce Brands
Need To Know in 2024

t 123 Carrot Street v @

Q lunch

What should | have for lunch?

What are some affordable lunch options?

COMMERCE SEARCH BECOMES A
CONVERSATIONAL EXPERIENCE

Retailers are investing in generative Al tools to
transform product discoverability into an easy, fluid
conversation.

IMPACT: With time, shoppers will learn how to
communicate with these conversational search
bots and will move away from keyword-driven
product searches.

- - -

RETAILERS SPARK JOY WITH
SOCIAL & SHOPPERTAINMENT

U.S. retailers are making shoppertainment and
social commerce relevant for Western audiences
by embracing live sports, cultural zeitgeist, and
nostalgia.

IMPACT: Despite economic headwinds and
inflation, episodic shoppable content and social
commerce converts. Retailers that make shopping
entertaining and easy will win shopper dollars.

......

PERSONALIZED
v

¥ —
SHOPPING EXPERIENCES GET
(EVEN MORE) PERSONALIZED

Personalization becomes more sophisticated and
pervasive as retailers continue to invest in data
and technology to drive relevancy with customers.

IMPACT: Shopper perceptions around
personalization will evolve from “creepy” to
‘convenient” as they experience the benefits and
gratification of discovering products or services
that are relevant to their interests.



3 Discoverability Trends Health Brands Need To

Know In 2024

Do You Have Winter Allergies?

a Medically Reviewed by Nayana Ambardekar, MD on March 13, 2022 | Written by

Stephanie Watson
Causes Symptoms Diagnosis Treatment V

2 . y . ~4
> Min read

If you're allergic to pollen, you may get a break when the weather gets
cold. But if you have indoor allergies such as mold and dust mites, you

may notice your allergy symptoms more during winter, when you spend

ENGINES PUT MORE EMPHASIS
ON TRUST & AUTHORITY SIGNALS

Google is continuing to grant more search engine
real estate and visual search features to
authoritative, trustworthy sites.

IMPACT: Healthcare sites must show Google their
authority with optimized content, quality backlinks
and strong domain signals to gain the best real
estate in search results.

@ e
7
E-E-A-T YMYL
Stands for Experience, Stands for Your Money
Expertise, Authoritativeness, or Your Life.

and Trustworthiness. Refers to pages that "could

potentially impact a person's
future happiness, health,
financial stability, or safety.”

Google judges pages based
on the credibility of the page,
author, and website.

SEMRUSH

YMYL AND E-E-A-T REMAIN
PARAMOUNT FOR TRUST

Google has a higher level of scrutiny for sites with
content that could affect your money or your life
(YMYL).

IMPACT: Healthcare sites are among those that
Google evaluates with greater care. Search engines
will prioritize expertise, authoritativeness, well-cited
content and credible authorship.

amazon phal'l’ﬂacy Home  Howitworks  Waystosave  Help
—

The flu doesn’t wait for an appointment. Get care on call 24/7 from One Medical »

Save time, save
money, stay healthy.

Finally, a pharmacy that really delivers.

Get started ‘ .

r & Xe

LINES OF DIGITAL HEALTHCARE
WILL CONTINUE TO BLUR

As players like Amazon delve deeper into OTC,
prescription, and medical services, patient/
customer journeys will be even more digitally driven
and integrated with ecommerce retailers.

IMPACT: Both OTC and prescription brands will
need to understand customer expectations and
optimize content and experiences across sites
beyond their own.



3 Discoverability Trends B2B Brands Need To

Know In 2024

There are many places to rent equipment near Denver, Colorado,
including equipment rental agencies, tool rental services, and other
rental places. -

. Has over 1,400 locations in North
United Rentals
4.4 % (53) lawn equipment, and more

Equspment rental agency

Centra

Rents lawn equipment, party

Taylor's Rental Center equipment, and trucks

48 W (35)

Equipment rental agency

GOOGLE-OWNED FEATURES
COMMAND MORE REAL ESTATE

Google's generative search experience will increase
appearance of SERP features like ads, maps,
featured snippets, People Also Ask, etc.

IMPACT: Users will see the content directly on the
SERP without clicking to websites. This should
incentivize marketers to tailor discoverability
strategies to target all relevant placements on the
SERP

America and offers heavy equipment,

Top 4 Influencing Decisions Before
Accepting a B2B Sales Meeting®

B2B Buyer, by Age

5% 6%

e 60%

k Go to the

supplier's website,

30%

55%

Attend a webinar

Do

hosted by the supplier

=Y. SR
ll ' Conduct research
e :
on the supplier.
- 50%
< —_— > Evaluate the supplier
1825 ] 2640 [ @55 [P S6+ sse on peer review sites.

MORE B2B BUYERS ARE COMING
ONLINE & EXPECT SELF-SERVICE

B2B buyers are shifting generationally and younger
buyers are seeking digital and self-service
experiences, becoming more frustrated with sales
calls.

IMPACT: Brands and marketers should create
relevant, targeted content across the journey and
improve self-service digital tools for more
complicated purchases, rather than sales stepping
in.

3 selectea

26 sor Lifts for Rent (17

Service Recuested P ckup Rrcuzsted

197 ce fied RTINS
G78E01234E-01

Toom: G LLEBLL

Jobeite: ST .OIQTE 2
St PAYNENTIN PROGIESE I

Seaich Calaboy 21T M

Cat Class Code 30)-100(
Sclagor Lift, 10,13 1L,
Tpe: CYCLEDLL 81, § ! Elvetric Powerad
Sl EAN JOITE A > 4 wheel Drive Heavy duty
TG, fnaes = Articusting Bcom Lift, 15 Ft.
RESIFVED FOR DELIVERY 3/'0/21

Upcomine Equipment 3/16-5/19
123456789C-01 .

$1s £10 €540

B2B BRANDS MUST CREATE END-
TO-END CONTENT EXPERIENCES

The purchase journey for B2B audiences is
complex. Marketers must create and connect
content experiences for each step in the user
journey.

IMPACT: Brands should invest in content that
addresses each step of the journey and answers
questions throughout each step, and connect
content through the funnel so customers can move
through the funnel quickly.



3 Discoverability Trends Travel & Tourism Brands
Need To Know in 2024

According to the Trends Global Survey, 80% of travelers feel
it's important to be able to book their trip entirely online

GenZ Millennial Gen X Baby Boomer

FROM MOBILE-FRIENDLY TO
MOBILE-FIRST

Mobile travel bookings and mobile traffic to
traveler sites and apps are up, while Google

continues to prioritize mobile performance on sites.

IMPACT: To stay competitive in search, tourism
sites must double down on optimized mobile
experiences across sites and apps, including paid
ad destinations.

Texting for Solutions

In June 2023, 63% of guests reported using mobile
messaging during their stay at The Gabriel Miami
South Beach, Curio Collection by Hilton; 100% of

those guests’ on-property issues were resolved
through engaging with the hotel team via
messaging.

BOOKING & MANAGING TRAVEL
WITH Al & CHATBOTS

Chatbot and Al-driven activations are becoming
more prevalent and expected in tourism
experiences.

IMPACT: More Al-powered experiences present
greater need for understanding and optimizing the
outputs these tools provide to create experiences
travelers will enjoyable engage with among a
myriad of site options.

There are many things to do in Tennessee, including museums, live
music venues, and other attractions. -

“ EMis Presiey’s estate with mansicn tours, E E
", Graceland
|

exhbits, a car museum, anc two 25+ Fantastic 30 Best & Fun

jets Things To Do Things Te Do
n Tennessee. In Tennesseo...
© WSA. ! @ vsrto
Tells the history of popular American g
Country Music Hall of . o ) Indianapol
music with artifacts and interactive Rimperengton
UL Fame and Museum atbits @
Music | 45 % (15 St Louis
Hall of Fame . P ok
ttttttt g
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Museum shaped ke the TRanic with . 3
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GENERATIVE SEARCH RESULTS
SYNTHESIZE FOR TRAVELERS

Google's Search Generative Experience will create
even more integrated search results, pulling in
different content and media from any site that Al
points it to.

IMPACT: Technical foundation is more important
than ever for tourism site content to be scraped
and displayed in search results.



3 Discoverability Trends Automotive Brands
Need To Know in 2024

GROWING SEARCH DEMAND FOR
AUXILIARY EV PRICING

U.S. auto shoppers seek to combine savings with
sustainability to ensure lifestyle practicality.

IMPACT: Potential buyers will reconsider brands as
they match budgets to EV lifestyles. Brands that
successfully provide assuring content about EV
charging costs, tax credits and public charging
transparency could generate quality leads as 150

electric models will be available by the end of 2025.
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Explore your favorite automotive brands.

cooacyy @ Jeep "\
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MOoTORS

AMAZON & CARS.COM LAUNCH
AUTO RETAIL MEDIA NETWORKS

Retail media networks (RMNSs) arrive in the auto
industry, and car shopping moves online.

IMPACT: Cars.com and Amazon will disrupt organic
search journeys as shoppers explore alternative
routes for acquiring a car. Brands will gain access
to first-party data and content opportunities
previously unafforded to automotive advertisers.

VEHICLES CONNECT MORE WITH
DRIVERS & DEVICES

Internet of Things (loT) expansion and expanding

cloud and 5G technologies drive functional and
entertainment features for drivers and passengers.

IMPACT: More first-party data via mobile app
downloads and shared login accounts will create a
new frontier for local search and paid advertising
and messaging while traveling.


https://www.thinkwithgoogle.com/marketing-strategies/search/sustainability-trends/
https://www.thinkwithgoogle.com/marketing-strategies/search/sustainability-trends/
https://www.acko.com/car-guide/connected-cars-features-benefits/
http://cars.com
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